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Abstract. In the modern world, tourism is one of the key sectors of the economy in many
countries and every year it becomes an increasingly important aspect for the development of
many countries. This article examines the tourism industry in South Korea, as well as analyzes
the prospects for the development of tourism in the future and examines the main factors of
tourism development.

In addition to the obvious reasons why tourists decide to travel to South Korea (exotic, all-
season, monuments included in the UNESCO cultural heritage list, well-developed medical
tourism), South Korea has created all the conditions to increase the flow of foreign tourists. This
is an increase in flights between countries, hotel tax refund, developed infrastructure and
security. The Korean government is using all resources to improve its country's image abroad.

The authors come to the conclusion that tourism is really significant in the economy of the
Republic of Korea, which is confirmed by the targeted of state policy for the development of this
area, which will further increase the investment attractiveness of the country, stimulate the influx
of tourists, create new objects of tourism infrastructure and infrastructure of related industries,
increase state income and increasing the level of well-being of the population.

Keywords: international tourism, South Korea, economy, tourism industry, culture,
factors.

South Korea has great potential for the development of international tourism
in its country. The impetus for this was the development of mass domestic tourism.
The state financially supports and helps in the development of all types of tourism,
they have a clear positioning, which ensures the high competitiveness of the
tourism industry in the world market. Every year, the Korean government spends
large amounts of money from the budget for the development of the tourism
industry several times more than other countries.

The Republic of Korea is a country in which tourism has developed rapidly
since the late 1980s. In the republic, tourism has always been, considered as a
promising path of development. A distinctive feature in the management of the
national economy of South Korea in the field of tourism is the continuous
statistical accounting of the flow of tourists. The Korea National Tourism
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Organization (KNTO) strictly takes into account the number of tourists arriving
and departing, the amount of foreign currency exported by tourists abroad, and the
amount of money spent by foreigners in South Korea. This information helps to
determine the share of the impact of the tourism sector on the country's economy,
which predetermines government policy and government spending in this sector of
the economy [1, p. 75].

All statistical data are collected by the Ministry of Foreign Affairs of the
Republic of Korea, according to these reports, the attendance of country by tourists
is recorded, as well as the dynamics of the import and export of foreign and
national currency in the country is monitored, and the National Bank of the
Republic of Kazakhstan keeps records of these statistics. The Korea National
Tourism Organization is developing a strategy for promoting and developing
tourism, contributing to the construction of infrastructure facilities, drawing up
optimal routes, and this organization also pays special attention to interaction with
private travel agencies for more productive tourism development in the country.
Today, there are about 20 offices of the Korea National Tourism Organization in
the world, whose tasks are also to promote tourism advertising in the Republic of
Korea.

About a million people go abroad every year, and millions of tourists come to
Korea. Now it is one of the most developed Asian countries in terms of tourism,
which annually attracts about 6.4 million people [2, p. 57]. This is due not only to
the desire to plunge into a new and unexplored culture, taste exotic food, see with
your own eyes the country's natural wealth, modern megacities that coexist in stark
contrast with ancient architectural monuments, but also with a high level of Korean
service, which is based on effectively organized quality management and
infrastructure. The Ministry of Culture and Tourism is engaged in the development
of tourism in the country. Expanding the geography and volume of South Koreans
travel abroad, attracting foreign tourists to the country are considered by the
Korean government as an important link in the process of further integration of the
country into the world community and is one of the priority areas of their activities.
The tourism industry is ranked as one of the three largest industries (along with
information technology and environmental protection industries) in Korea. The
difference between economic assistance to the development of tourism in South
Korea, and assistance in other countries lies in close cooperation between the state,
economic institutions, travel companies, as well as cultural and information
support authorities, since tourism development in South Korea is actively
developing from an economic point of view, also cultural, sports and informational
aspects at the same time.

If compare South Korea in terms of the total contribution of the tourism sector
to the country's GDP with other countries, then it will be in 15th place with an
indicator of 81.6 US $ bn. So according to government data, in 2015, the
contribution of the tourism sector to the economy of South Korea amounted to
KRWS85, 944.9bn, that is, 5.8% of the country's total GDP [2, p. 55].



Investment in tourism has a tremendous economic impact. In particular, every
billion won of investment in tourism provides 15.5 people with jobs. A similar
indicator in the manufacturing sector of the economy is only 9.2 people. Thus, if in
2005 tourism provided only 490 thousand jobs, then by 2015 this number
increased to 713 thousand people, which amounted to 2.9% of all jobs in the
country [3]. It is noteworthy that 69.7% of tourism spending in the country falls on
the citizens of South Korea, and the remaining 30.3% on foreigners [2, p. 57].

The South Korean economy has quickly overcome the consequences of the
global financial crisis and is confidently moving towards further stabilization.
While job creation in the manufacturing sector has reached its limit, the tourism
sector presents great opportunities, mainly for young people.

All indicators tell us about the progressive development of the tourism sector
in South Korea and that every year this area has an increasing weight in the
development of the country's economy. This is due not only to the attractiveness of
Korean mountain resorts, the high level of urbanization of the country and the
beauty of nature, but also to the high level of infrastructure development and very
high quality service. In Korea, all foreign tourists can easily find information about
the country in English, Chinese and Japanese at information desks located at
airports, hotels, crowded places and near major attractions.

Among the factors influencing the attraction of a large number of foreign
tourists to South Korea are the following: picturesque nature, traditional culture,
historical monuments, equipped recreation areas, advanced technology and visual
media. The latter factor can be seen as a distinguishing feature of South Korea in
comparison with other countries. It is interesting that by creating a variety of
television dramas, describing their culture and traditions, natural beauty, filming
entertainment and historical places of their country, Koreans show the world the
image of their country in the best light, and thereby motivate tourists to go to their
country.

An analysis of the formation and functioning of the tourism system in the
country explains why the Republic of Korea has achieved such heights in the
tourism industry. There is a list the main factors of tourism growth in South Korea:

1. Comprehensive support for the establishment of tourism programs from the
government. The support was not only in the financial part, but also in the planning
and organization of tourism.

2. South Korea has its own distribution of positions of tourism industry, each
industry is competitive in the world market.

3. One of the most important factors in the development of tourism is the
developed infrastructure. In 1997, the country was going through a crisis, but
despite this, South Korea was actively developing its transport infrastructure.

4. Before embarking on a course for the development of international tourism,
South Korea began to develop domestic tourism en masse.

5. South Korea attracts numerous tourists due to the high level of security in
the country.



6. South Korea actively positions itself among international organizations in
the tourism industry.

7. The Republic of Korea has strong marketing to attract foreign tourists and
provides a large number of discounts and benefits for foreign tourists.

Several types of tourism are developed in Korea. For example, cultural and
educational tourism, which became possible thanks to the centuries-old history of
the country and preserved buildings. Medical tourism holds a special place because
South Korea is ahead of other countries in the field of high-tech operations using
modern technology. At all times, Korea has valued nature, as evidenced by the
presence of a large number of natural sources on the basis of which tourist centers
operate. The one of the most popular types of tourism is mountain tourism, since
70% of the country is mountainous [4, p. 3].

The competitive economy of South Korea is largely determined by tourism.
To ensure quality recreation, the government of the Republic of Korea annually
improves the conditions for tourists, new tourist destinations with unique features
are actively developing. It is cultural tourism that, can be called the tourism of our
time and the experience of South Korea is direct evidence of the influence of
cultural tourism on the development of the tourism industry of the state as a whole.

Educational tourism is a new direction in tourism in South Korea. More and
more international students and high school graduates want to study in South
Korea. The Ministry of Education of the Republic of Korea has developed a
«Study in Korea» project designed to attract students and educational institutions
in the country. In order to attract foreign students, the South Korean government
annually allocates scholarship programs to obtain affordable and high-quality
education. Of course, South Korea cannot be called a leader in this tourism
industry, compared to the United States and European countries, but there are a
number of fundamental differences between programs for providing training to
foreigners. After all, the strategy of South Korea is not only because of the
development of this sphere in education, the government is interested in attracting
talented young people with good mental abilities, which will be able to fruitfully
influence the economy of country in the future. Also in 2012, the South Korean
government introduced a program called «KoreaStay», according to this program,
foreigners can stay with a Korean family, where they will be provided with
accommodation and meals, thanks to this program, students can significantly save
while in this country.

South Korea has always attracted tourists with its exoticism, uniqueness and
comfort, and every year there are more and more reasons to visit it. South Korea is
a picturesque country with rich nature and interesting history; it is becoming more
and more popular among Russian tourists. This is where the modern technological
era everywhere coexists with antiquities, carefully protected by the state.

Despite its small country, in Korea, as of June 2018, there are 13 items on the
UNESCO World Heritage List, of which 12 are cultural sites and 1 is a natural
heritage site. Lovers of monuments and attractions have something to see: royal



palaces, fortresses, pagodas, ancient Buddhist monasteries, sculptural monuments,
numerous museums, folk villages and archaeological sites [5].

In addition to the obvious reasons why tourists decide to travel to South
Korea (exotic, all-season, monuments included in the UNESCO cultural heritage
list, well-developed medical tourism), South Korea has created all the conditions to
increase the flow of foreign tourists. This is an increase in flights between
countries, hotel tax refund, developed infrastructure and security. The Korean
government is using all resources to improve its country's image abroad.

It should be noted that tourism is really significant in the economy of the
Republic of Korea, which is confirmed by the targeted policy of republic for the
development of this area, which will further increase the investment attractiveness
of the country, stimulate the flow of tourists, create new objects of tourism
infrastructure and infrastructure of related industries, increase government
revenues, and increasing the level of well-being of people in country.

In conclusion, we note that Korea is a country with one of the leading
economies in the world, and it received this title largely due to its highly developed
tourism sector, which makes a large contribution to the GDP of country, as well as
creates a large number of jobs and infrastructure. In the future, the Republic of
Korea is ready to develop tourism on an even larger scale and achieve even greater
success in this area.
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Anparna. Kazipri omemae TypusM KONTETeH eNJepAe OSKOHOMHUKAHBIH HETI3T1
cananapbiHblH Oipi Oombin TaObutagel. Typu3M JKbUT CallblH KONTETEH eNIepHAiH JaMybIHBIH
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MaHbI3Jbl acmekTicine aiHanabl. byn makamaga Onryctik Kopesgarsl TypusM HHIYCTPHUSCHI
KapacThIpbLIa/ibl, COHBIMEH Oipre OoJamiakTa TYpU3MHIH JaMy HepCleKTUBaIaphl TajJaHalbII,
TYpPHU3M/Ii JaMBITYABIH HET13r1 (pakTopiaapbl KapacThIPbLIAIBL.

Typucrepain Omnryctik Kopesra casxaTray Typajdbl IIemiM KaObUIAAYBIHBIH alKbIH
ceOenrepineH Oacka (9k3oTHKanblK, Oapiblk MaychiM, IOHECKO-HBIH MomeHW Mypanapbl
Ti3IMIHE SHICH E€CKepTKIlITep, MaMblFaH MeIUIHMHANBIK TypusM), OHrycTik Kopes mertenmik
TYpHCTEp aFbIHBIH apTThIPy YVIIIH OapiblK >Karnall »kacam »KaTelp. byn ennmep apachblHIArbl
peicTepiH apTybl, KOHAK YH CajbIFbIH KallTapy, JaMblFaH MHQPaKYPBUIbIM JKOHE KayiIcCi3iK.
Kopes ykimeri enjeri 6eaenin jkakcapTy YIIiH OapIbIK pecypcTap/ bl naiiananaibl.

ABropinap KopesHbIH HSKOHOMHKAChbIHIA TYypU3M IIBIH MOHIHJE MaHbI3Jbl J€reH
TYKBIPBIMFA KeJle[i, Oyl MEMJICKeTTIH OChl CajlaHbl JaMbITyFa OaFbITTaliFaH cascaThIMEH
pacTtanajbl, OyJI eNjiH WHBECTHULUAIBIK TAPTHIMABUIBIFBIH OJJaH dpi apTThIPHIN, Oacka enaepaeH
TYpHCTEP aFbIHAAPBIH BIHTAJIAHABIPAIbI, TYPUCTIK HHQPPAKYPBUIBIMHBIH aHa OOBEKTUIEPiH
JKOHE OHBIMEH OailIaHBICTHI canalapAblH HWH(PPAKYPBUIBIMBIH KYpyFa, MEMJIEKET KipiCiH
WIFANTyFa j)KOHE XaJBIKTBIH 9J-ayKaThIH apTThIpyFa MyMKIiHAIK Oepeti.

Tyitinai ce3mep: xambikapaibslKk TypusMm, OHTycTik Kopes, 5KOHOMHKA, TYPHUCTIK
WHAYCTPHSI, MOICHUET, (hakTopap.
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AHHOTanus. B coBpeMEHHOM MHUpE TypU3M SIBISETCS OJHOM W3 KIIOUEBBIX OTpaciei
SKOHOMHMKHM BO MHOTHX CTpaHaX M C KaXJbIM T'0OJIOM OH CTaHOBUTCS Bce Ooyiee 3HAYMMBIM
aCIIEKTOM JUI1 Pa3BUTHs MHOT'MX CTpaHaX. B IaHHOM cTaTbe paccMaTpUBAETCS TypUCTHYECKas
uanyctpua B HOxHoit Kopee, a Takke aHAIM3UPYETCS NEPCIEKTUBBI Pa3BUTUSA TypHU3Ma B
OyAylleM 1 paccMaTpUBAIOTCSI OCHOBHBIE (haKTOPHI PA3BUTHUS TypU3Ma.

[ToMrMO BHAMMBIX TPUYUH, IO KOTOPHIM TYPUCTHI PEIIAIOT OTIPABUTHCS B ITyTEIIECTBHE
B IOxnyto Koperwo (9K30TMUHOCTb, BCECE30HHOCTb, NAMSATHUKH, BXOJISIIME B CIIHCOK
kyabTypHOro Hacieaus FOHECKO, xoporo pa3Butelii MeguimHckuii Typusm), FOxuyro Kopes
co3lana BCE YCIOBHS Ui TOTO, 4YTOOBI YBEIMYUTHh IOTOK 3apyOekHBIX TYpPHUCTOB. ITO
yBEeJIMYCHHE AaBUAPEMCOB MEXAY CTpaHaMmH, BO3BpAaT TOCTMHUYHOIO Halora, pa3BUTas
uHppacTpykTypa u obecneuenue Oe3omacHoctu. IIpaBurensctBo Kopew wucmons3zyer Bce
pecypehl Al yAydlIeHUs] IMH]IKa CBOEH CTPaHBbI 32 pyOeKOoM.

ABTOpBI TNpPUXOASAT K BBIBOAY, YTO TYpU3M JACHCTBUTEIBHO 3HAYUM B IKOHOMUKE
Pecniyonmuku Kopesi, 4ro moATBepKAaeTcsl IeleHANpPaBIeHHOW MOIUTUKOM TocygapcTBa IO
Pa3BUTUIO TaHHOU cdepbl, KOTOpasi B JadbHEHIIIEM MPUBEAET K IMOBBIMICHUI0 WHBECTUIIMOHHON
MIPUBIIEKATEIILHOCTH CTPaHbl, CTUMYJIHPOBAHUIO MPUTOKA TYPUCTOB, CO3JJaHUIO HOBBIX OOBEKTOB
TYPUCTCKOW HMHQPACTPYKTYpsl W HMH(PACTPYKTYpHl CMEXKHBIX OTpacield, YBEIUYCHUIO
rOCYAapCTBEHHBIX JI0XOA0B U MOBBIIICHUIO YPOBHS OJIar0COCTOSIHUS HACEJICHUS.

KualoueBble ciaoBa: MexayHaponHeld  TypusM, FOxnas Kopes, 5SkoHOMUKa,
TypUCTHUECKAsI UHIYCTPHS, KYyIbTYypa, (PakTopsl.
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